Metro stations get ‘new’ names

The naming rights of these stations were auctioned by the DMRC recently
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NEW DELHI: What’s in a name? A
lot of revenue, if you ask the
Delhi Metro Rail Corpora-
tion (DMRC).

In the last two years, the
DMRC has been on a “semi-
naming” spree of metro sta-
tions, which allows it a luc-
rative alternate source of rev-
enue stream. Many stations
are likely to undergo brand-
INg Yery soomn,

Harlier, the only metro sta-

tion in Delhd with branding
was ONGE Shivajl Stadium
IRCLFO Statien, which is part

of the Alrport Express Line.
l-‘.m:ﬂntllj‘ the DMRC has
bramnde Vl!hmm:ﬂlhﬂ

and 1TO metn  stations,
While the former has be-

come Honda 2 Wheelers
Vishrwavidyalays and the lat-
iter has become JE Tyre ITO
metro station,

Pollches

The saming rights of these
stations were atictioned by
the DMRE. While the cor-
pomtion refuses o divalee
the exact amount it eams
froim this source of reventie,
sources put the amount at ap-
proximately Rzl crore per
anoum jor each station, Ac-
cording o sources i the
DMRC, while policies of
Harvana and Uttar Pradesh
e ol restactive  about
branding ol metro stathone, i
¢ a different story in Delhi
which is why no metro sta-
thuns were branded il -
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Delhi Metro stations that have been branded
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cently  After Vishwaridy-  Ing At ITO metrostation, the porate branding,
alayn and ITO metyo stations,  once-clear laas walks of the The DMRLC fizst hit upon
the next in line is Dwarka  entry and exit points have  the ides of renaming stations

seetor J0.

While names on Is in-
shiclhrtmluﬂmdl]uﬁn An-
powEncements have not been
changed, the names have
beent changed on the facade
of the station buildings, The
brand names, used a8 prefis
Kir the station names, ure
prominently disployed. At
Vishwav metto sia-
tioan, the colour of the facade
I5 also in tone with the brand-

alsar beets covered with cor-
porate branding.

Branding of metm stations
B guite prevalent istema
tiostally and is a pood satrce
of revenue peneration. The
Rapid Metm in Gurgaan was
B¢ of the first 1o atsction off
station names for revenue
The uopcoming Noida-
Gireater Nosda metro rail oor-
POTAtR0M 5 RIS LIVING 1D aUds
thon stathon names for cor-

for revenoe in mid-2014 and
since then, has been putting
LSt SIAtO0 By for Suction.
Thase winning the bids not
only get semi-naming rights
for the stations but are also
prowided sadvertisemens
space at the station premises
Other activities are
also allowed meade the sta-
thay, Incloding the right
choose o colour scheme
promote the brand.



